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Transmission oil service made easy

o MAHLE Aftermarket adds entry-level units ATX 250 and ATX 280 to its
portfolio of transmission oil service solutions

¢ Low investment costs make it easier for workshops to perform lucrative
maintenance on automatic transmissions

e Connectivity delivers fast updates and Remote Service options

e ATX 280 features robust 7-inch touch-screen display

MAHLE Aftermarket is expanding its range of transmission oil service
solutions. Therecentlyadded ATX 250 and ATX 280 are the latest
developmentsin the successful MAHLE FluidPRO® ATX 150/180series.
Their low price makes it easier for workshops to begin offering
transmission oil servicing for automatic transmissions. The units are
connectableand can therefore be maintained remotely, allowing
information about thevehicle and the necessary process stepto be
shown on the display. The ATX 280 featuresarobust 7-inch

touchscreen.

The ATX 280 makes
getting started in
transmission oil service
work simple and
inexpensive.

“We want to offer our customers solutions that are tailored
to meet their needs in all areas of their work,” explained Olaf
Henning, Corporate Executive Vice President and General
Manager MAHLE Aftermarket. “The entry-level ATX 250/280
units give workshops the opportunity to offer their customers
lucrative maintenance services for automatic transmissions
with low investment costs and therefore to benefit from the
growing number of automatic vehicles worldwide.”

Regular maintenance of automatic transmissions
extends their service life, avoids the follow-up costs
of premature wear, and maintains the vehicle’s
performance. The ATX 250/280 units carry out the
flushing process fully automatically and also clean

the hoses themselves once it is finished. Each device can hold 25 liters of
transmission fluid (ATF) and has a 500-milliliter admixture tank. A drain grille
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for the oil pan and a practical hose store make work easier. Both units
recognize the direction of transmission oil flowin the transmission fully
automatically.

The ATX 250 and ATX 280 both include avehicle database as well as step-
by-step instructions. The user can bring the service unit up to speed quickly
and easily with firmware and database updates delivered over Wi-Fi. If a
problem develops, a MAHLE technician can connect to the unit via Remote
Service and provide technical assistance quickly.

The ability to monitor the automatic transmission flushing unit with an app is a
real labor-saving feature. The user can keep an eye on the status of the
device in the vehicle via a smartphone or tablet, or instructions can be
displayed directly. This is a huge advantage if, for example, the technician
needs to shift throughindividual gears during the flushing process.
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About MAHLE

MAHLE is a leading international developmentpartner and supplier to the automotive industry. The technology group is now
broadly positionedin the areas of powertrain technology and thermal managementwith a clear focus on future topics
relating to mobility. As part of its dual strategy, MAHLE is working both o n theintelligent combustionengine for the use of
hydrogen and other nonfossilfuels and on technologies thatwill help the fuel cell and e-mobility achieve broad acceptance
in the markets. The product portfolioofthe company, whichwas founded in 1920, addresses all the crucial aspects ofthe
powertrain and air conditioning technology. Half of all vehicles in the world now contain MAHLE components.
#weshapefuturemobility

In 2020, MAHLE generated sales of approximately EUR 9.8 billion and is representedin over 30 countries with more than
72,000 employeesin 160 production locations and 12 major research and development centers. (Lastrevised: 2020-12-31)

About MAHLE Aftermarket

MAHLE Aftermarket, the business unitspecializingin spare parts, uses the expertise from the series production of original
equipmentin its productrange and supplies trade, workshop, and engine repair partners. The portfolio also includes
products developed by MAHLE Service Solutions for workshop equipmentas well as comprehensive services and
customized training programs.

MAHLE Aftermarket is represented at 25 locations and other sales offices worldwide, with around 1,700 employees. In
2020, the business unitachieved aglobal sales volume of about EUR 898 million.
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